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WHAT IS?
“THE LIGHT SIDE OF PUGLIA”

SUNLIGHT/WARMTH

territory




COMPANY MISSION

e agricultural company Marilu

e to safeguard and
emphasize the territory;

e to narrate biodiversity;

e to unite tradition and
innovation;

e to promote the "light side”
of Apulian viticulture.
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HOW?

Marmorelle, wines that leave their signs

expression of terroir through native and

1. . .
non-native grape varieties

2. sustainable agricultural approaches

3. packaging choice

VISION: commitment to SOCIAL and ECONOMIC
sustainability
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DESIGN LABEL

the symbols of trulli di Alberobello

TERRITORIAL
IDENTITY

CONNECTION
PAST AND PRESENT

BRAND
RECOGNITION

EVOCATION OF
MEANINGS FOR THE
CONSUMER
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